B-School Jobs.com

MARKETING GUIDE: TABLE OF CONTENTS

I. OVERVIEW AND THE FIT INTERVIEW

= Preparation calendar

= Introduction to marketing & marketing careers
Overview of the interview process
How to prepare for fit interviews
Sample fit questions
How to handle off-the-wall creative questions
General tips for fit interviews

II. MARKETING CONCEPTS

Four Cs Marketing Strategy Framework
Four Ps Marketing Case Framework
Segmentation, targeting, and positioning

A simple model of consumer behavior: AIDA
Advertisement evaluation

Basic marketing economics

Volume decomposition

= Porter’s Five Forces

lll. EXAMPLE MARKETING CASES
= How to approach a marketing case
= Consumer goods & retail industry trends
= Marketing in other industries
= Marketing case types:
0 New product launch
Market share decline
Profitability analysis
Pricing decision
Selecting customers
Competitive response

O O0O0OO0Oo

IV. CLOSING THE INTERVIEW
= Dos and don’ts
= How to make a great final impression before you walk out
= Types of questions to ask the interviewer

V. APPENDIX
=  Glossary of common marketing terms

©0ctober 2005 B-SchoolJobs.com - Version 1.0



